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Original ChopShop Loyalty Centers Around Convenience,
Powered By Paytronix

THE ORIGINAL CHOPSHOP AT A GLANCE
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A Frictionless Experience
For The Customer On-The-Go
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Easier and faster. Frictionless and fantastic. These are the goals

Original ChopShop had in mind when setting out to improve its € yoy
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guest loyalty program. The healthful, feel-good food brand that = s
hails from Arizona knows its customers value saving time over —
everything. e .‘,
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“While most loyalty programs in the restaurant industry center E“\ S m;ﬁt‘” for fnz::::’(‘:"
around value and rewards, our approach to loyalty has been Gt ol EREE
primarily focused on convenience,” said Brooke Perry, VP of delivery”
marketing. Features such as ordering ahead, paying in the app, and et = P
choosing rewards are already built-into the Chops reward program. l oy s
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With Paytronix, Original ChopShop could further optimize its loyalty Order ahecq; -
program toward convenience. In 2021, a series of new, creative Skip the line 2 & S
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incentives and campaigns drove more app downloads, orders, visit

CHOOSE CHOPS.

frequency, and Original ChopShop's best sales year to date.
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A Year Of Creative Campaigns

Notable and creative initiatives driven by Paytronix data for Original ChopShop:
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LOAD 550 IN- APP NOW, THEN

EVERY DAY

Sind IN JANUARYI

FREE BREAKFAST ITEMI JOIN US For Fun AfD Week! a
Emmﬂ/ Sﬂo ORDER DURING BREAKFAST HOURS TO REDEEMI GET E EE ANY RISE + SHINE ITEM 5
GET A DIFFERENT JUICE REWARD before this offer expires tomorrow! o
Yes, really! No strings attached. Redeem this reward at the register or 2 N”'i{““’:-“_’"’u'
when you download the app + order Redeem your FREE Rise + Shine item in-app by selecting "Apply Rewards’ at ~, ‘
checkout. Breaklast is served until noon

before this offer expires in 7 days.
on weekdays and 2 pm on weekends.

or visit two times in the next 28 days.
Redeem this reward at the register or Rewardsiil be senfiedchy
morning af random and

in-app by selecting ‘Apply Rewards’ at | omrernat
DOWNLOAD THE APP checkout. Breakfast is served unfil noon willinclude $2 off o 16 oz
on weekdays and 2 pm on weekends. juice. a 320z juice for the SEDERINARE

) price of a 16 oz and even
a FREE 16 oz uice!
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Six-week long “Fuel The Season”
Holiday Campaign enabled the
brand to reach

Breakfast Incentives

National Juice Week ir.litiative campaign supported a IIFO UR VIS ITS 63, ]59

saw record-breaking

. (o) ” total app downloads with
871 216 AT s $116,794

i increase in breakfast sales members into more frequent
app downloads in one-week. during the campaign. visitors. in pre-loaded funds.

“Our goal was to make it easier and faster for guests to use the brand by utilizing the app for ordering
. all of our new introductions centered around creating a convenient brand experience.”

BROOKE PERRY, VP OF MARKETING
ORIGINAL CHOPSHOP
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